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for Local Governmental Organizations

…helping city and county governments gather and use survey data to enhance organizational 
performance for more than 35 years
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• To objectively assess resident satisfaction with the 
delivery of City services

• To help determine priorities for the community

• To measure trends from previous survey

• To compare Gainesville’s performance with other 
communities regionally and nationally

Purpose
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Methodology
• Survey Description 

❑ eight-page survey; included many of the same questions that 
were asked in previous year

❑ 2nd Neighbor Survey conducted for the City

• Method of Administration  

❑ by mail and online to randomly selected sample of households 
throughout the City

• Sample Size:

❑ total of 1,003 completed surveys, including 250 surveys in each 
City Commission District

❑ demographics of survey respondents accurately reflects the 
actual population of the City 

• Confidence Level:  95%

• Margin of Error:  +/- 3.0% overall
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Good representation 
throughout the City
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Location of Survey Respondents

District 1

District 2

District 4

District 3



Bottom Line Up Front
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 Residents Have a Positive Perception of the City
❑ 86% rated Gainesville as an excellent or good place to live; only 5% 

gave a rating of below average or poor

❑ 79% rated Gainesville as an excellent or good place to raise children; 
only 6% gave a rating of below average or poor

 Overall, Satisfaction Ratings Are Similar to 2020

 Satisfaction with City Services is Higher in Gainesville Than 
Other Communities
❑ Gainesville rated higher than the U.S. Average in 27 of 42 areas

 Top Community Priorities Over the Next Two Years: 
❑ Traffic Flow on Major Streets
❑ Employment Opportunities
❑ Affordable Housing



Topic #1
Perceptions of the City
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Most Residents Feel Gainesville Is an Excellent or Good Place to Live and Raise Children 9



Most Respondents Trust Their Neighbors, and Feel Hopeful About the Future of the Community 10



73% of Respondents Would Recommend Gainesville as a Place to Live, 
Compared to Only 9% Who Would Not 11



Topic #2
Results by Geographic Area
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City of Gainesville as a Place to Live

All areas are in BLUE, which 
indicates that residents in all 

parts of the City feel 
Gainesville is an excellent or 

good place to live

District 1

District 2

District 3

District 4

City Rating
Mean rating on a 5-point scale

ETC INSTITUTE

4.2-5.0 Excellent

3.4-4.2 Good

2.6-3.4 Average

1.8-2.6 Below Average

1.0-1.8 Poor

No Response
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The City’s Response to the COVID-19 Pandemic

All areas are in BLUE, which 
indicates that residents in all 
parts of the City are satisfied 
with the City’s response to 

the COVID-19 Pandemic

District 1

District 2

District 3

District 4

Level of Satisfaction
Mean rating on a 5-point scale

ETC INSTITUTE

4.2-5.0 Very Satisfied

3.4-4.2 Satisfied

2.6-3.4 Neutral

1.8-2.6 Dissatisfied

1.0-1.8 Very Dissatisfied

No Response



Topic #3
Trend Analysis
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Significant Increases in Satisfaction Since the 2020 Survey

Satisfaction Increases
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❑How well the City responded to COVID-19 (+5%)
❑The Wild Spaces and Public Places Program (+5%)
❑Maintenance of traffic signals/streets signs (+5%)
❑Reported abandoned vehicles (+5%)
❑Reported residential property maintenance issues (+5%)
❑Ease of accessing City parks from my home (+5%)
❑Gainesville as a place to retire (+5%)
❑Overall quality of local fire rescue protection (+4%)
❑Reported graffiti (+4%)
❑City employees being courteous and professional (+4%)
❑Efforts to prevent crime (+4%)
❑How quickly fire rescue responds to emergencies (+4%)
❑Gainesville as a place for play and leisure (+4%)
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❑Ease of traveling by bicycle in Gainesville (-8%)

❑Efforts to preserve historic buildings (-7%)

❑Curbside recycling (-6%)

❑Overall feeling of safety in Gainesville (-6%)

❑Ease of residents with disabilities to commute in Gainesville 
(-5%)

❑Traffic flow on major streets (-5%)

❑Availability of cultural and special events (-5%)
❑Ease of traveling by bus (-4%)
❑Availability of sidewalks in your neighborhood (-4%)
❑Ease of travel by foot (-4%)

Satisfaction Decreases
Significant Decreases in Satisfaction Since the 2020 Survey



18Significant Increases From 2020: Significant Decreases From 2020:
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Topic #4
Satisfaction with City Services Is 
Higher in Gainesville Than Other 

Communities



Significantly Higher: Significantly Lower:
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Significantly Higher: Significantly Lower:
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Significantly Higher: Significantly Lower:
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Significantly Higher: Significantly Lower:
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Significantly Higher: Significantly Lower:
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Topic #5
Top Community Priorities 



26Quality of Life Priorities:
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27Mobility Priorities:
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28Maintenance Priorities:
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29Parks, Recreation, and Cultural Affairs Priorities:
29
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Other Findings
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69% of Residents Are Satisfied with How Gainesville City Leaders Have Responded to COVID-19, 
Which Is Much Higher Than Residents in the Southeast Region (38%) and the U.S. (38%) 33



Most Residents Feel the City of Gainesville Is Prepared for Natural Disasters and 
Other Emergency Situations 34



Most Residents Are Confident They Would Be Treated with Courtesy and Respect by the 
Gainesville Police Department 35



Summary
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Summary
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 Residents Have a Positive Perception of the City
❑ 86% rated Gainesville as an excellent or good place to live; only 5% 

gave a rating of below average or poor

❑ 79% rated Gainesville as an excellent or good place to raise children; 
only 6% gave a rating of below average or poor

 Overall, Satisfaction Ratings Are Similar to 2020

 Satisfaction with City Services is Higher in Gainesville Than 
Other Communities
❑ Gainesville rated higher than the U.S. Average in 27 of 42 areas

 Top Community Priorities Over the Next Two Years: 
❑ Traffic Flow on Major Streets
❑ Employment Opportunities
❑ Affordable Housing



Questions?

THANK YOU!!
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