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Did You Know?  
Expansion of Did You Know? campaign (began April):  
• Emphasize GRU’s benefits to the community 
• Encourage the spread of positive, factual information 
• Incorporate facts about the November referendum into messaging  
• Fact-based web page as call-to-action – gru.com/didyouknow  
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Facebook/Instagram  
Started running April 14 
 
Run post each Saturday; 
partner with GG to share 
 
• GRU is Reliable  
• GRU Gives the Public of Voice  
• GRU Protects our Water Supply  
• GRU Uses Storm Debris  
• GRU Helps Customers in Distress  
• GRU is Committed to Affordability  
• GRU Boosts our Economy  
• GRU Gives Back 
• GRU Owns a Biomass Plant 
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Op-Ed, The Gainesville Sun 
May 16 - “Basket” of services 
comparison, plus key benefits to 
community.  

Lobby 
June 5 – Run Did You Know? messages 
on loop in GRU lobby.  

Op-Ed, The Gainesville Sun 
June 15 – “GRU has come a long way 
with rates” – editorial based on graphic 
representation of bill reduction.  
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Facebook/Instagram 
July 12 – Promoted post: 

Paid promotions to 
targeted audience to 

increase visibility. 

Op-Ed, The 
Gainesville Sun 
July 15  - Budget process, 
demonstrating working 
relationship between 
GRU, Commission and 
UAB. 
 

Reduced wording to meet Facebook standards.  
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Gru.com/didyouknow 
July 26– Web page answering questions about referendum, plus 
topics discussed in public meetings, on social media and with 
customer service. Page becomes source for referendum facts.  

Topics Addressed 
 
• November referendum 
• General Fund Transfer 
• GRU bills 
• Community partners 
• Energy sources 
• Basket of services 
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Link from sidebar  
July 26 
Did you Know? logo on all 
inside pages on GRU’s 
website. The banner links 
to our Did you Know? 
page.  
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Home page banner  
July 30 
Banner from GRU’s home page linking to gru.com/didyouknow. 
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Bill Insert 
August – Promote payment assistance 
programs.  

Did You Know Podcast  
August – Two-minute 
monthly podcast featuring 
GRU benefits to the 
community.    
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FAQ Handout  
August-November  
Handout for events such as 
GRU in the Neighborhood.  
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Animated explainer video (45 secs)  
September  
Promoted on YouTube within city limits. Discusses bill reductions since 
biomass, environmental impact and payment arrangements. Call to 
action is gru.com/paymentassistance.  
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Radio Spots (30 secs)  
Sept. 3 – November 4 
Two radio spots: 1) 
Biomass/payment assistance; 2) 
Benefits of GFT. 20 spots per 
week.  
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Logo on bills 
October 
Did you Know? logo 
on billing envelopes 
with link to 
gru.com/didyouknow. 
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Digital Banner Ads 
Sept. – Oct.  
• Search Targeting (keywords in search 

boxes) 
• Contextual Targeting (based on content) 
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Facebook/Instagram 
October - November 
Feature on social media 
as referendum draws 
closer. Links to 
gru.com/didyouknow.  
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Questions?  
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