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* Online Feedback Surveys
Ongoing




Total Response Total Response
Count Rate

7,605 14%
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OVERALL CUSTOMER
SATISFACTION

3.4/5







Bill Ease of
Accuracy Business

3.7/5




Problem Service
Resolution Quality

3.4/5 3.9/5




; OVERALL SATISFACTION WITH
CUSTOMER SERVICE
REPRESENTATIVES

3.7/5




Preferred Method of Communication
[

Text Message
13%

Direct Mail
16%

Email
50%

Website
7%

Social Media
3%

Phone Call
11%
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ACTION ITEMS

e How to read your meter page

e How to read your bill handout

e Rate comparison handout

e Biomass educational handout

e Improved customer outage map

e Customer email campaigns

e Monthly customer emails from GM




GRU'’s residential electric

rates are competitive.
Take alook at this chart to see how
we compare to other local utilities.
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QUESTIONS?
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